




13Leadership 
Dynamics

One of the most distinctive features 
of the MBA in International 
Business is personal skills 
development. The Leadership 
Dynamics track helps participants 
to discover how to achieve their full 
potential and align their behaviors 
with their objectives. Areas of 
Personal Development include:
→ Listening as a manager’s key 
competence.
→ Assertiveness and leadership styles.
→ Team work and team building.
→ Intercultural communication.
→ Managing written communication.
→ Public speaking.
→ Creativity and search for new ideas.
Coaching is also an important 
element in the track. While trainers 
support participants in learning, 
coaches support them in changing. 

“The MBA program at MIB was 
one of the most important stages 
of my life. From the technical 
point of view, the MBA has given 
me the skills needed to enter the 
world of business and finance with 
a familiarity that I did not have 
before. I have multiplied my career 
opportunities on the international 
job market. The biggest added 
value was from the personal point 
of view: the MBA has involved 
me in a number of situations and 
challenges, which allowed me 
to better know myself. MIB MBA 
is an investment that I would 
recommend to anybody”.

tommaso todesca

Director, Treasury Sales, 

International Subsidiary Banking, 

Bank of America - Los Angeles, USA
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Employment by sector (last 3 editions)
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Employment by Region (last 3 editions) MBA participants are provided 
with tools and contacts useful 
to navigate and reposition 
themselves in the job market. In 
addition, a close collaboration with 
the Leadership Dynamics Team 
allows participants to highlight 
their talents to better promote 
themselves for future career 
success. 
MBA candidates are also put 
in contact with the School’s 
Alumni community, facilitating 
professional experience exchange 
between graduates and current 
students.

Career support is provided through 
the combination of: 
→ coaching on career choices; 
→ lectures and personalized 
counseling on cover letters, 
résumés and job interviews; 
→ company presentations; 
→ on-site recruiting sessions;
→ business internships.



MIB Alumni Association
MIB Alumni Association was 
founded in 2005 and is presently 
divided into 17 local groups around 
the globe. The main goals of the 
Association are: 
→ Keeping students and graduates 
together, by strengthening their 
relations with the School. 
→ Increasing the visibility and 
reputation of the School’s brand. 
→ Promoting lifelong learning and 
ongoing professional development. 
→ Encouraging and developing 
an active community to support 
professional networking. 
→ Fostering the exchange of 
entrepreneurial and managerial 
ideas. 
→ Creating and sharing new job 
opportunities. 
→ Launching initiatives such as 
conferences, job posting services, 
social and sport events. 
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The most important asset of 
a Business School is its alumni 
network: qualified, creative, 
well-motivated managers who 
continue to share their passion 
well beyond graduation.
The School has more than 3,000 
graduates from all over the world 
working in a wide variety 
of professional areas:

"MIB Trieste Alumni Association 
is all about people. A beautiful 
and diverse community committed 
to create a real sense of belonging 
among its members and 
to contribute through projects, 
collaborations and life long learning 
to the growth of the Alumni,
 of the Association, of MIB Trieste 
School of Management and 
ultimately of the civil society".

dorina stanculescu

President MIB Trieste Alumni Association 

Project Manager, Sissa Medialab

MBA 21





19Trieste, 
in the heart 
of Europe

A city of charm, Trieste has 
a strong cosmopolitan atmosphere 
with a unique setting: the sea 
and the mountains are only a few 
minutes away from the city centre. 
Trieste is also rich in cultural 
institutions, which puts it on 
a par with larger European cities, 
and offers young people a wide 
choice of leisure facilities. 
It is also worth mentioning that 
every autumn Trieste proudly hosts 
the “Barcolana”, one of the most 
spectacular and crowded sailing 
regattas in the world.

The city has increasingly
gained ground at an international 
level for the excellence of its 
science system, thanks to 30+ 
research institutions ranked among 
the most important in Europe. 
Thousands international students 
and researchers choose Trieste 
every year. Giants such as 
Assicurazioni Generali and Allianz 
SpA have their headquarters 
here and together with leading 
companies such as illycaffè, 
Fincantieri, Wärtsilä give Trieste a 
rich and varied economic fabric.
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All information within 

this brochure is correct 

at March 2018
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MIB Trieste 
School of 
Management

Largo Caduti di Nasiriya 1
34142 Trieste
Italy

MBA Academic Director

Andrea Tracogna

MBA Program Director 

Tim Baxter

MBA Program Manager

Maria Victoria Plez 
T +39 040 9188 115
plez@mib.edu

International Admissions Officer

Barbara Sepic
sepic@mib.edu

T +39 040 9188111
info-mba@mib.edu 
www.mib.edu/mba 

in International
Business

MBA e per la F
Associazione Italiana

ormazione Managerial


